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NOI.MD
AGORA.MD
MOLDOVENII.MD
EA.MD

ZDG.MD

KP.MD
NEWSMAKER.MD
MAKLER.MD
GISMETEO.MD
RUTUBE.RU
IVI.RU
MEGOGO.NET
MAIL.RU

OK.RU

ESP.MD
ANTICORUPTIE.MD

999.MD
POINT.MD
PROTV.MD
PERFECTE.MD
STIRI.MD
MOLDOVA.ORG
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UNIMEDIA.MD
SPUTNIK.MD
VK.COM
TUK.MD
UNICA.MD

MOLD-STREET.COM

DIEZ.MD

84%

sites participating in the
audience study REACH 84% of

the .md internet population
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28%

15-19 20 - 29 30 -39

Age

AUDIENCE COMPOSITION



MOLDOVENII.MD

25%

MOLDOVA.ORG 25%
VK.COM 16%
DIEZ.MD 16%

IVI.RU 14%

NOI.MD 11%

999.MD 10%
MOLD-STREET.COM 10%
EA.MD 9%
MAKLER.MD 9%
MEGOGO.NET 9%
SPUTNIK.MD 7%
UNICA.MD 7%
OK.RU 6%
GISMETEO.MD 6%
TV8.MD 6%

ESP.MD 5%
MD.MAIL.RU 5%
ZDG.MD 2%
POINT.MD %
PERFECTE.MD [REEX;
NEWSMAKER.MD  [SEEZ]
ANTICORUPTIE.MD [SE¥4]
AGORA.MD [REXZ]
UNIMEDIA.MD [REEZ]
PROTV.MD S22
KP.MD [REX4

STIRI.MD #4!
NOKTA.MD {

Age

1510 2020 30.30  40.49 50+ H2 2021
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MOLDOVENII.MD
ANTICORUPTIE.MD

27%
22%

MEGOGO.NET 13%
MAKLER.MD 13%
VK.COM 18%
GISMETEO.MD 18%
UNICA.MD 18%0
OK.RU 18%
POINT.MD 17%
999.MD 1/%

IVI.RU 16%
MOLD-STREET.COM g -
NOI.MD 15%
SPUTNIK.MD 15%
NOKTA.MD 14%
EA.MD La%e

PERFECTE.MD

13%

ZDG.MD 12%
DIEZ.MD 1200
MOLDOVA.ORG L2
TVS.MD 120
PROTV.MD 11
UNIMEDIA.MD 11%
ESP.MD 10%
MD.MAIL.RU 9%
KP.MD 9%
AGORA.MD 8%0

NEWSMAKER.MD 6%
STIRI.MD 5%

Educaﬂon Middle Spemahzed Lyceum CoIIege Unlver5|ty H2 2021



Skilled Student Housewife/
worker Pensioner
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Occupation

AUDIENCE COMPOSITION




MOLD-STREET.COM
OK.RU
GISMETEO.MD
MEGOGO.NET
KP.MD
NOKTA.MD
ANTICORUPTIE.MD
IVI.RU
MD.MAIL.RU
UNIMEDIA.MD
SPUTNIK.MD
MOLDOVA.ORG
NOI.MD

ZDG.MD
AGORA.MD
MOLDOVENII.MD
ESP.MD
MAKLER.MD
999.MD

TV8.MD
UNICA.MD
NEWSMAKER.MD
PROTV.MD
STIRI.MD
DIEZ.MD
VK.COM
POINT.MD

EA.MD
PERFECTE.MD

OCCUpaﬂon HouseW|fe/PenS|oner Student Skllledworker Middle- grademanager CEO/Owner
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Rural vs
Urban

online audience

55% URBAN
45% RURAL
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Regions

North
- - Center
o - Chisinau

o - South

Gagauzia

I GEMIUS H2 2021



OK.RU
ANTICORUPTIE.MD
NOKTA.MD
ESP.MD
GISMETEO.MD
MD.MAIL.RU
NEWSMAKER.MD
VK.COM
MEGOGO.NET
ZDG.MD
STIRI.MD

KP.MD
MAKLER.MD
IVI.RU

POINT.MD
999.MD

NOI.MD
SPUTNIK.MD
MOLDOVA.ORG
UNICA.MD
MOLD-STREET.COM
TV8.MD
UNIMEDIA.MD
DIEZ.MD
AGORA.MD
MOLDOVENII.MD
PERFECTE.MD
PROTV.MD
EA.MD
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Household Net Income

MDL,
monthly
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OK.RU 80%
MEGOGO.NET 0% 20% [ 9% {9
NOI.MD 59%
ANTICORUPTIE.MD SIEL:
ESP.MD 58%
MAKLER.MD 56%
SELECTED NODES 56%
MOLDOVA.ORG 26% 27%
MD.MAIL.RU 55%
VK.COM 54%
UNIMEDIA.MD >3%
999.MD 53%
IVI.RU 52%
GISMETEO.MD 50%
SPUTNIK.MD 49%
UNICA.MD 48%
NEWSMAKER.MD 47%
KP.MD 47%
ZDG.MD 45%
EA.MD 45%
NOKTA.MD 44%
POINT.MD 42%
DIEZ.MD 38%
TV8.MD 38%

STIRI.MD 37%

AGORA.MD 35%

MOLDOVENII.MD ‘ U
PROTV.MD LT

MOLD-STREET.COM 2
PERFECTE.MD 220

Income <8K 8 16K 16-30K >30K H2 2021
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s% | ONLINE
| SHOPPERS

! 18 K online Buyers

BUY ONLINE A FEW TIMES A MONTH — 100K
BUY ALMOST EVERY MONTH — 194K

BUY A FEW TIMES A YEAR — 314K

BUY ONCE A YEAR — 109K

H2 2021
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Categories
of goods
or services
purchased
online

H2 2021

furniture and cars and accessories insurance
decorations 2% 2%
3%

video games
3%

clothes and

_ accessories
sporting goods 14%
4%

utilities (communal
services, telephony,
etc.)

m rs an
computers and 1204

related hardware
5%

movie and theater cosmetics / beaut
tickets y

0 products
6% 9%

appliances (TV, smartphones /
washing machine, etc.) gadgets
6% books, 8%
travel, movies,
computer soft/apps reservations| music
(phone, tablet) 6% 7%
6%



